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The Noor Fares visual identity explores the
relationships between the rational and the
spiritual, knowledge and belief, logic and
intuition. By contrasting the rigidity of the
grid with organic crystal-1like forms, these
tensions are explored and a truly unique
identity, which reflects the themes and ideas
of Noor’s work, is created. This working
document serves to outline the identity,
it’s components and provides examples of
applications, both in print and on screen.

INTRODUCTION
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1 Visual Identity
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LOGOTYPE

This is the Noor Fares logotype.
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MONOGRAM

1.2

A monogram is created by taking the initials
from the logotype.
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MONOGRAM

1.2

The monogram can be used on smaller
applications where the logotype may be
considered too large. The monogram can also
be blind embossed using the custom stamp.
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FREEZONE

1.3

The minimum freezone around the logotype
or monogram is equal to the height of the
logotype or monogram itself. The freezone
can be larger than the space illustrated but
never smaller.
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The logotype is constructed using
a square grid.
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CRYSTAL FORMS

1.5

Crystal Forms are drawn from the intersecting
points of the square grid. These graphic
shapes are a central part of the Noor Fares
visual identity, their freeform irregularity
contrasting the rigidity of the grid.

They must always contain at least five sides.
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LOGOTYPE /CRYSTAL FORM INTERACTION

1.6

The Crystal Forms intersect with the logotype
at 45° thus isolating the monogram. The
interacting Crystal Form can sit on either side
of the intersection line.
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LOGOTYPE /CRYSTAL FORM INTERACTION 1.6
Interaction Examples

In applications, the logotype and Crystal
Forms are always anchored to the square
grid. In the shown examples, you can see
how the 45° interaction is always maintained.

Crystal Forms ‘grow’ from the edge or corner
of the page. More than one form is permitted
within a compostition.
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Lettera is based on a specimen of a
mid-70s typewriter font designed by
Joseph Muller-Brockmann for Olivetti.
Lettera is used for all body copy,
standard headings and sub-headings.
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TYPOGRAPHY

1.7

Noe Display is a transitional high contrast
headline font. Noe Display is used in
UPPERCASE for headlines in special

applications, e.g. presentations, look book.
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COLOUR
Primary Palette

1.8

Wherever possible the Noor Fares logotype
should always be printed using a black foil.

In exceptional cases, where the method of

reproduction doesn’t allow for this, the logo
can be printed using black ink.

Typography and graphic elements (e.g. rules)
should always be printed in solid black.

Holographic foil should only be used when
printing the Crystal Forms.

A 60% tint of Pantone 7632 can be used as a
base colour in printed applications.

LOGOTYPE
Black Foil
#222222

TYPOGRAPHY
K=100
#222222

CRYSTAL FORMS
Clear Holographic Foil

BASE COLOUR
Pantone 7632 U 60% tint
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COLOUR
Secondary Palette

1.8

In addition to the primary palette, Noor
Fares’ printed materials can use a range of
different background colours and coloured
paper stocks.

The following examples serve to indicate the
range of the colour palette, which references
office stationery and index cards. This palette
can be extended and refined as individual
printed items are designed.

Pantone 0961 U 10% tint

Pantone 0821 U 10% tint

Pantone 0131 U 10% tint

Pantone 0921 U 10% tint

Pantone 0331 U 10% tint

Pantone 162 U 10% tint
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APPENDIX OF FILES 1.9
Files for Print

Noor Fares Logo Files > Print

F A R

NF_logotype_black.EPS

N
F

NF_monogram_black.EPS

F A R E S

NF_logotype_black_foil EPS

N
=

NF_monogram_black_foil. EPS
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APPENDIX OF FILES
Files for Screen

Noor Fares Logo Files>Screen>PNG

Noor Fares Logo Files>Screen> JPG

F A R E

NF_logotype_black_small.PNG/.JPG
(250 x 56 px)

F A R E

NF_logotype_black_medium.PNG/.JPG
(500 x 112 px)

F A R E

NF_logotype_black_large.PNG/.JPG
(750 x 168 px)

N
=

NF_monogram_black_small.PNG/ .JPG
(56 x56 px)

N
=

NF_monogram_black_medium.PNG/.JPG
(M2 =112 px)

N
=

NF_monogram_black_large.PNG/.JPG
(168 x 168 px)
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2 Application
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PRINT
Business Cards

2.1

Noor
Fol

Fa

Anne Westhoff
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PRINT
Business Cards

2.1

mpton Road
0AN

an Elmi
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PRINT
Business Cards

2.1

Hala Fares
CEO

mpton Road
0AN

lotte Tickler
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PRINT
Letterhead

2.1
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PRINT
Customised Envelopes

2.1
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PRINT
Address Label

2.1
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PRINT
Postcard

2.1




March
2015

NOOR FARES
Identity Guidelines v2.0

PRINT
Compliment Slip

2.1
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PRINT
Custom Paperclip

2.1
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PRINT
Receipt

2.1
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PRINT
Authenticity / Care Card & Envelope

2.1

Noor

been

to the h
of ¢ i

and authent
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PRINT
Custom Embossing Stamp

2.1

A custom blind embossing stamp
will also be produced for use with
the Noor Fares Monogram.
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PRINT
Catalogue

2.1

TILSAM

GEOMETRY
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PRINT
Catalogue

2.1
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PACKAGING
Bags

2.2
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PACKAGING
Tissue Paper

2.2
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PACKAGING
Standard Box

2.2
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PACKAGING
Special Box

2.2
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PACKAGING
Small Box

2.2
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SIGNAGE
Perspex Signs

2.3
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DIGITAL
www.noorfares.com

2.4

About
Collections
Noor's World
Stockists

Press Area

Contacts
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DIGITAL
www.noorfares.com

2.4

About

Collections
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DIGITAL
Social Media Assets

2.4

Noor Fares
Company
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DIGITAL
Social Media Assets

24
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© 2015 NOOR FARES
Design and Concept by Mind Design

For support and queries, please
do not hesitate to contact Mind Design

Mind Design

Unit 33a, Regents Studios
8 Andrews Road

London E8 4QN

+44 (0)20 7254 2114
info@minddesign.co.uk
www.minddesign.co.uk



